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THE CAT’S MEOW
It’s time to raise some cash for the 
cuddly cats in our lives: The Blue Bell 
Foundation for Cats, which provides 
a home for felines whose owners can 
no longer care for them, kicked off a 
$500,000 fundraising campaign Oct. 
12 at Madison Square & Garden Cafe. 
Through the Meow Mixer and other 
events, the foundation hopes to raise 
enough money to provide needy cats 
with a forever home for years to come 
(it typically costs $6,500 per feline to 
retire at the sanctuary). In addition, the 
campaign is designed to raise aware-
ness for the little-known “cat retirement 
home” in Laguna Canyon. The Meow 
Mixer featured cocktails and hors 
d’oeuvres for guests. For more informa-
tion about making a donation to the 
campaign, visit the group’s website at 
bluebellcats.org. —K.M.

Locals have a new place to shack up over at Pacific Edge Hotel—this summer, The Bungalows debuted 
its Sailor Jerry Bungalow, inspired by renowned American tattoo artist Norman Keith Collins, who was 
also known as “Sailor Jerry.” Decked out with branded Sailor Jerry paraphernalia—including sailor art-
work by Norman, a customized pinball machine and surfboard—the bungalow will surely be a hot spot 
for entertaining on the hotel’s beachfront location. In addition to its eye-popping colors of aqua and 
orange, the bungalow features a private bathroom with a shower, a bar area, catered food and beverages, 
and a private oceanfront deck area. —A.T.

When SOURCED. a california collective opened 
its doors, many people wondered why no one 
had thought to bring a group like this to Laguna 
sooner. Composed of like-minded and creative 
individuals who each boast specialized artistic 
talents, SOURCED. offers a unique opportunity 
for the artists to collaborate with one another on 
projects, and creates a one-stop shop of sorts for 

interior, fashion or event design. Now, having just 
celebrated its first year of business, the group is 
showing no signs of slowing down. “SOURCED. 
started as a way to accomplish more, be more 
connected, pull together resources and strengthen 
individual businesses by working alongside each 
other,” says Michelle Mercado, the organization’s 
creative director. “[It] has become more than an 

office space or a retail shop,” she continues. “It is 
a community of creative entrepreneurs doing what 
they love with the support of others.” With a new 
retail co-op that allows local artisans to sell their 
handcrafted goodies and plans for future classes 
in calligraphy, watercolor and floral design, there 
are sure to be many more anniversaries to come 
for SOURCED. —B.B.
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